Resonate
Present
Visual
Stories
That
Transform
Audiences

Getting the
books resonate

present wvisual
Page 1/101



stories that
transform
audiences now is
not type of
challenging
means. You could
not forlorn
going like book
growth or
library or
borrowing from
your friends to
admittance them.

This is an very
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simple means to
specifically get
guide by on-
line.” This
online
declaration
resonate present
visual stories
that transform
audiences can be
one of the
options to
accompany you

once having new
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time.

It will not
waste your time.
agree tome, the
e-book will
totally tell you
other situation
to read. Just
invest tiny
times to
entrance this on-
line

proclamation
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resonate present
visual stories
that transform
audiences as
capablyias
review them
wherever you are
now.

Nancy Duarte
talks about her

new book
'Resonate:

Present Visual
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Stories that
Transform
Audiences' Nancy
Duarte: How to
lurelthe
audience How
Great Leaders
Use Storytelling
to Communicate
Effectively |
Nancy Duarte
TEDxEast - Nancy
Duarte uncovers

common structure
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ofrgreatest
communicators
11/11/2010Use
data to
communicate up:
Nancy Duarte
Create Slides
People Will
Remember Sneak
Peek of Nancy's
New Book Book
Review: Resonate
by Nancy Duarte

DataStory:
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Explain Data land
Inspire Action
Through Story
O'Reilly Webcast-
You are a
Natural Born
(Visual)
Storyteller
Nancy Duarte:
How to Create
Better Visual
Presentations

i) 1 O o
DOOK CTIIrac
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Seven Keys to
Good
Storytelling |

Josh Campbell |
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TEDxMemphils. 14th
DECEMBER RECENT
READS

SEPTEMBER 2020
Business
Presentation
Tips — The Top 8
Business

Presentation
Skills Telling
Stories with
Data - method 1
(The \"How we

got here\"
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method)

Book: haul ft.
new releases +
ARC' August!How
tol Do a
Presentation - 5
Steps to a
Killer Opener
LOCKDOWN Recent
Reads | Part 1

November—wrap

PEE-N | 17
. 7

reviews——+r How

To: Tell A Great
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Story=15
storytelling
tips

The Importance
of Vitsual
Storytelling
Christmas—With
The—Chosern How
to Create a
Persuasive
Presentation
with Nancy
Duarte contrast
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Resonate for
Ipad: Cinematic,
Interactive and
Media~Rich TedX
= Nancy Duarte-
The secret
structure of
Steve Jobs's
speech.mp4

The Story of
Resonate
Marketing
Resonate Present

Visual Stories
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That

Just: as the
author's first
book “helped
presenters
become visual
communicators,
Resonate helps
you make a
strong
connection with
your audience
and lead them to

purposeful
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action. The
author's
approach is
simple: building
alpresentation
today is a bit
like writing a
documentary.

Resonate:
Present Visual
Stories that
Transform

Audiences
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In-Resonate
you’'ll learn how
to leverage
techniques
normally
reserved for
cinema and
literature to
transform any
presentation
into an engaging
journey. You
will discover

how to
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understand ‘your
audience;  create
persuasive
content, '‘and
elicitla
groundswell
response. You'll
learn: « How to
use story
principles to
grip audiences’
attention

Resonate:
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Present Visual
Stories That
Transform
Audiences
Resonate:
Present Visual
Stories that
Transform
Audiences -
Kindle edition
by Duarte,
Nancy. Download
it once and read

it on your
Page 18/101



Kindle device,
PC, phones or
tablets. Use
features 'like
bookmarks;- note
taking and
highlighting
while reading
Resonate:
Present Visual
Stories that
Transform
Audiences.
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Amazon.com:
Resonate:
Present Visual
Stories that
resonate.
PRESENT VISUAL
STORIES THAT
TRANSFORM
AUDIENCES. Nancy
Duarte. author
of Slide:ology
and the HBR
Guide to

Persuasive
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Presentations.
Stories Ignite.
The best stories
become etched on
our hearts,
igniting
information and
giving it the
ability to
withstand the
test of time.
Duarte melds the
power of story

with striking
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visuals tol ‘turn

Duarte Resonate
— Present Visual
Stories That
Transform

Her new book,
resonate:
Present Visual
Stories that
Transform
Audiences, is a

prequel to the
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best~+selling
slide:ology,
which set a new
standard for
excellence in
PowerPoint
design. Resonate
is the book to
read before you
read
slide:ology,
because it
explains how to

understand
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daudiences,
create
persuasive
content  and
structure a talk
before firing up
PowerPoint.

Resonate:
Present Visual
Stories that
Transform
Audiences

Just as the
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author's first
book: helped
presenters
become visual
communicators,
Resonate helps
you make a
strong
connection with
your audience
and lead them to
purposeful
action. The

author's
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approach ‘is

simple: building

a presentation
today is ‘a bit
like writing a
documentary.

Resonate:
Present Visual
Stories that
Transform
Audiences

Just as the

author's first
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book thelped
presenters
become visual
communicators,
Resonate rhelps
you make a
strong
connection with
your audience
and lead them to
purposeful
action. The
author's

approach is
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simple: building

a.presentation
today 1s a bit
like writing a
documentary.

Resonate:
Present Visual
Stories that
Transform
Audiences
Resonate:
Present Visual

Stories that
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Transform
Audiences) |
Wiley Reveals
the underlying
story form. of
all great
presentations
that will not
only create
impact, but will
move people to
action
Presentations

are meant to
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inform, inspire,
and persuade
audiences. So
why' then 'do so
many|/raudiences
leave feeling
like theyve
wasted their
time?

Resonate:
Present Visual
Stories that

Transform
Page 30/101



Audiences

Back: to
Resonate:
Present Visual
Stories that
Transform
Audiences
Resonate helps
you make a
strong
connection with
your audience
and lead them to

purposeful
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action. The
author'’s
approach is
simple: Building
alpresentation
today is a bit
like writing a
documentary.

Resonate:
Present Visual
Stories that
Transform

Audiences
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The “book
“resonates” with
us. Nancy
Duarte’s 'latest
work,— resonate:
Present Visual
Stories that
Transform
Audiences 1is
such a book.
resonate (yes,
the “r” is
intentionally

lower case) 1is a
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glossy,
beautifully
designed, over-
sized offering
that dsi(bursting
with vivid
images. But it
is the
underlying
content and
structure of the
book that make
it a must-buy

for any serious
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student of
public speaking.

resonate:
Present Visual
Stories that
Transform
Audiences
Chapter 2.
Lessons from
Myths and Movies
Incorporate
Story All types

of writing,
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including
presentations,
fall somewhere
in“between' two
extreme poles:
reports and
stories. Reports
inform, while
stories
entertain. .. —
Selection from
Resonate:
Present Visual

Stories that
Page 36/101



Transform
Audiences: [Book]

Resonate:
Present Visual
Stories that
Transform
Audiences

Just as the
author's first
book helped
presenters
become visual

communicators,
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Resonate helps
you makea
strong
connection with
your raudience
and lead them to
purposeful
action. The
author's
approach is
simple: building
a presentation
today is a bit

like writing a
Page 38/101



documentary-.

Resonate:
Present Visual
Stories that
Transform
Audiences
Resonate:
Present Visual
Stories that
Transform
Audiences Author
has a proven

track record,
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including/ having
created the
slides in Al
Gore's Oscar-
winning An
Inconvenient
Truth Focuses on
content
development
methodologies
that are not
only fundamental
but will move

people to action
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Upends the usual

Resonate:
Present Visual
Stories that
Transform
Audiences

Title: Resonate:
Present Visual
Stories that
Transform
Audiences;

Author (s) : Nancy
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Duarte; Release
date: September
2010;
Publisher(s) :
Wilkey; |ISBN:
9780470632017

Resonate:
Present Visual
Stories that
Transform
Audiences

Just as the

author's first
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book thelped
presenters
become visual
communicators,
Resonate rhelps
you make a
strong
connection with
your audience
and lead them to
purposeful
action. The
author's

approach is
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simple: building

a.presentation
today 1s a bit
like writing a
documentary.

Resonate:
Present Visual
Stories that
Transform
Audiences
Resonate:
Present Visual

Stories that
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Transform
Audiences| By
leveraging
techniques
normally
reserved for
cinema and
literature,
Resonate reveals
how to transform
any
presentation.
13,625 6,589

23MB. Pages 275
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Page rsize
647.959 x
647.964 pts Year
2010 . Report
DMCA /
Copyright.
DOWNLOAD FILE.
Recommend Papers

Resonate:
Present Visual
Stories that
Transform

Audiences
Page 46/101



Just ras the
author's first
book helped
presenters
become visual
communicators,
Resonate helps
you make a
strong
connection with
your audience
and lead them to
purposeful

action. The
Page 47/101



author's
approachis
simple: building
a presentation
today dsra bit
like writing a
documentary.

Resonate
Present Visual
Stories That
Transform
Audiences

Resonate Present
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Visual Stories
That: Transform
Audiences. Nancy
Duarte. 4.1 . 86
Ratings; $2.99;
$2.99; Publisher
Description.
This
significantly
enhanced
multimedia
version of
Resonate reveals

how to transform
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any ‘presentation
into: an engaging
journey, by
leveraging
techniques
normally
reserved for
cinema and
literature. You
will discover

o o o
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Reveals the
underlying story
form of all
great
presentations
that will not
only create
impact, but will
move people to
action
Presentations
are meant to
inform, inspire,

and persuade
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audiences. So
why then do so
many audiences
leave feeling
like they'wve
wasted their
time? All too
often,
presentations
don't resonate
with the
audience and
move them to

transformative
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action. Just as
the author's
first book
helped
presenters
become visual
communicators,
Resonate helps
you make a
strong
connection with
your audience
and lead them to

purposeful
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action. The
author's
approach is
simple: building
alpresentation
today is a bit
like writing a
documentary.
Using this
approach, vyou'll
convey your
content with
passion,

persuasion, and
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impact: Author
has a proven
track record,
including having
created(the
slides in Al
Gore's Oscar-
winning An
Inconvenient
Truth Focuses on
content
development
methodologies

that are not
Page 55/101



only rfundamental
but will move
people to action
Upends the usual
paradigm by
making the
audience the
hero and the
presenter the
mentor Shows how
to use story
techniques of
conflict and

resolution
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Presentations
don't have to be
boring ordeals.
You' can make
them fun,
exciting, and
full of meaning.
Leave your
audiences
energized and
ready to take
action with
Resonate.
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By~ leveraging
techniques
normally
reserved for
cinema jand
literature,
"Resonate"
reveals how to
transform any
presentation
into an engaging
journey. You
will discover

how to
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understand ‘your
audience;  create
persuasive
content, 'and
elicitla
groundswell
response. With
"Resonate, "
you'll be able
to: Leverage the
hidden story
structures
inherent in

great
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communication
Connect with
your audience
empathetically
Create
captivating
content Craft
ideas that get
repeated Inspire
enthusiasm and
support for your
vision "Finally!
Someone has

incorporated the
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power of 'story
into
presentations!"
——Damon
Lindelof, Co-
creator of
"LOST" "To write
a book about
effective and
inspiring
communication is
a challenge
because it has

to demonstrate
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what it
advocates., Nancy
Duarte has
certainly done
that.
Compelling.
Convincing.
Utterly
practical. This
is a gem!"
—-—-Patrick
Lencioni,
President, The

Table Group
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Author, "The
Five
Dysfunctions of
a' Team™ "Few
things/excite me
more than a
great communicat
or——something
I've wanted to
be ever since I
ran for
president of the
seventh grade.

While I think
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I've rcome/a; long
way on. that
journey, I never
fully understood
what dttakes to
be a world-class
communicator
until I read
Nancy Duarte's
"Resonate." Read
this book,
absorb this
book, practice

what it
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preaches, / and
you'!ll be;on
your way to
being 'a’ 'great
communicator.
Thanks, Nancy."
—-—-Ken Blanchard,
Co—author of
"The One Minute
Manager, "
Recipient of
Golden Gavel
Award
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Presents
practical
approaches for
developing an
effectdive
presentation,
covering such
topics as
creating
diagrams,
displaying data,
arranging
elements,

creating
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movement ,  and
interacting with
slides.

Discusises ‘how
readers can make
persuasive
presentations
that inspire
action, engage
the audience,
and sell ideas.

FOREWORD BY GUY
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KAWASAKT
Presentation
designer and
internationally
acclaimed
communications
expert Garr
Reynolds,
creator of the
most popular Web
site on
presentation
design and

delivery on the
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Net = presentati
onzen.com; —
shares his
experience in a
provocative mix
of illumination,
inspiration,
education, and
guidance that
will change the
way you think
about making
presentations

with PowerPoint
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or-Keynote.
Presentation Zen
challenges the
conventional
wisdom of making
"slide
presentations”
in today’s world
and encourages
you to think
differently and
more creatively
about the

preparation,
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design,  and
delivery of your
presentations.
Garr shares
lessonsand
perspectives
that draw upon
practical advice
from the fields
of communication
and business.
Combining solid
principles of

design with the
Page 71/101



tenets of/ Zen
simplicity, this
book will help
you' along the
path tosimpler,
more effective
presentations.

'ITlluminate’
demonstrates
how, though the
power of
persuasive

communication,
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one ~can turn an
idea: into a
movement, as
compared with
the likes of
Steve Jobs, Dr.
Martin Luther
King, Jr.,
Starbucks, 1IBM,
and more.

Readers will
learn to

understand the
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story behind the
data; and how to
influence the
people with a
DataStiory-.

Learn how to use
stories and
visuals to make
top—notchpresent
ations It?s
called CAST
(Content,

Audience, Story,
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& Tell)and dt2s
been: a quiet
success, until
now. Developed
over ratwelve
year period as a
presentation
method to help E
nterpriseArchite
cts, it was
adopted by
Microsoft
Enterprise Archi

tectureteams and
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filtered from IT
managers to
Sales, and
beyond to majoro
rganizations
around the
world. Now,
thanks to this
unique bookfrom
an expert author
team that
includes two
Microsoft presen

tationexperts,
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you-can learn
how to use .this
amazing process
to-'createand
make|high=impact
presentations in
your
ownorganization.
The book helps
you build
complete visual
stories, step by
step, by using

the CAST method
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to~first create
a,Story Map and
fromthere, a
compelling
presentation. It
includes sample
Story

Maps, templates,
practical
success stories,
and more.
You?lldiscover
how to go beyond

PowerPoint
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slides |to/create
presentationstha
t influence your
peers’ and effect
change . (Explains
the secrets of
making
presentations
and
effectingchange
using CAST to
create Story
Maps and from th

ere,high-impact
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and-visual
presentations
that tell a
story Covers how
tolapply ra. range
of techniques
and what the
resultslook
like, using
screenshots of
presentations,
one page hand
outs, and basic

delivery with
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whiteboards
Coauthored by
Microsoft
experts and a
visual design
guru whohave
years of
experience
training
professionals in
thesemethods
Includes sample
Story Maps,

templates,
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practical
successstories,
and more Learn
how to sell your
ideasand
trigger change
in your
companywith
Stories That
Move Mountains:
Storytelling and
Visual Designfor
Persuasive

Presentations.
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There isran art
to capturing a
photo’ that' tells
alstory. You
need to know
what belongs in
the frame and
what to leave
out, what to
emphasize in the
photo that adds
to the story,

and how to use
Page 83/101



light; 1shape,
and color;all to
express meaning
while lending
aesthetic wvalue
to the image
itself. Vincent
Laforet-Pulitzer
Prize-winning
photographer and
voted one of the
"100 Most
Influential

People in
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Photography!" by
AmericanPhoto
—gives a rare
look -into the
art of
photography
through his lens
as a master
editorial and
commercial
photographer.
This beautiful
book contains

full-color
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Spreads, with
scene details
and technical
information to
help tell the
visual stories
of larger—than-
life 1life events
such as
Hurricane
Katrina, the
Olympic Games,
and the war zone

of Pakistan.
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With rover,/ 100
photos included,
you will gain
important
insights cinto
how you can
achieve similar
looks—blending
what the camera
does with the
stories you want
to tell. Learn
how the

principles of
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photojournaliism
can be applied
to telling
stories with a
single image.
Use light,
shape, and color
to create rich
photos that tell
the story as
well as add
sensitivity to
beauty and

emotion. Learn
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how “the
relationship
between
foreground and
background: can
be used to
creatively
produce images
with strong
impact, and
choose lenses
based on this
discovery.

Understand the
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value of ‘an
image and;convey
a more in-depth
story’ of the
subjectin- any
genre of
photography,
including
landscapes,
close-ups,
portraits,
action shots,
aerials, and

more. Receive an
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up=close and
personal view of
the author and
hi's' work by
watching rover 60
videos on the
accompanying
DVD. All of
Peachpit's
eBooks contain
the same content
as the print
edition. You

will find a link
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in~the last. few
pages of your
eBook that
directs you to
the media files.
Helpful tips: If
you are able to
search the book,
search for
"Where are the
lesson files?"
Go to the very
last page of the

book and scroll
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backwards. You
will: need; a web-
enabled device
or-‘computer in
order to raccess
the media files
that accompany
this ebook.
Entering the URL
supplied into a
computer with
web access will
allow you to get

to the files.
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Depending/ on
your: device,, it
is possible that
your -display
settings rwill
cut off part of
the URL. To make
sure this is not
the case, try
reducing your
font size and
turning your
device to a

landscape view.
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This rshould
cause the;  full
URL to appear.

Al presentation
is not about the
content or about
you — it's about
your audience.
Your job as a
presenter is to
take your
audience to a

place where they
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know rabout| 'your
topic,
understand it
and' act - on it.
Thils dbook will
show you how to
achieve this. In
their
presentations,
geeks usually
focus on the
facts. Which
results in

presentations
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that rare
accurate;  cover
every aspect of
the topic' - and
tend ko
overwhelm the
audience. As a
result, the
audience will
remember little,
if anything, of
the actual
content.

Presenting for
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Geeks 'shows a
different
approach to
presentations by
putting the
audience at the
centre of
everything.
Seeing things
from the
audience's
perspective
leads to a more

visual and
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engaging
presentation
style that helps
them better
understand. and
remember the
content of the
presentation.
This approach is
covered in three
chapters:
preparation,
slides,

presenting. Garr
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Reynolds, / author
of "Presentation
Zen", about this
book':” "I'f 'you or
someone (on. your
team wants/needs
good
presentation
advice from a
fellow technical
presenter, then
this is the
book."
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